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BY RICARDO ALONSO-ZALDIVAR
Associated Press

WASHINGTON — TV pitches 
for prescription drugs will soon 
include the price, giving consum-
ers more information up front as 
they make medication choices at 
a time when new drugs can carry 
anxiety-inducing prices.

Health and Human Services 
Secretary Alex Azar said Wednes-
day the Trump administration 
has finalized regulations requir-
ing drug companies to disclose 
list prices of medications cost-
ing more than $35 for a month’s 
supply.

“What I say to the companies 
is if you think the cost of your 
drug will scare people from buy-
ing your drugs, then lower your 
prices,” Azar said. “Transparency 
for American patients is here.”

In a tweet, President Donald 
Trump celebrated the announce-
ment, saying: “Historic trans-
parency for American patients 
is here. If drug companies are 
ashamed of those prices–lower 
them!”

Drug companies responded 
that adding prices to their com-
mercials could unintentionally 
harm patients.

“We are concerned that the 
administration’s rule requiring 
list prices in direct-to-consumer 
television advertising could be 
confusing for patients and may 
discourage them from seeking 
needed medical care,” said the 
Pharmaceutical Research and 
Manufacturers of America, the 
main trade group.

But one major firm — Johnson 
& Johnson, based in New Bruns-
wick, New Jersey — has already 
started disclosing the cost of 
its blood thinner Xarelto in TV 
advertising. And polls indicate 
many patients are not taking 
their medications as prescribed 

because of cost.
Drug pricing details are expect-

ed to appear in text toward the 
end of commercials, when poten-
tial side effects are disclosed. TV 
viewers should notice the change 
later this year, perhaps as early as 
the summer.

The government is hoping that 
patients armed with prices will 
start discussing affordability with 
their doctors, and gradually that 
will put pressure on drugmak-
ers to keep costs of brand-name 
drugs in check.

Pricing disclosure was part of 
a multilevel blueprint President 
Donald Trump announced last 
year to try to lower prescription 
drug costs.

Democrats say it still won’t 
force drugmakers to lower what 
they charge, and they want Medi-
care to negotiate on behalf of 
consumers.

Leigh Purvis, a pharma expert 
with AARP’s research division, 
said disclosure will help dispel 
a “cloak of darkness” around 

prices and encourage more in-
formed discussions between pa-
tients and their doctors. But she 
cautioned against expecting too 
much.

“The overall idea of reduc-
ing drug prices is something for 
which there is no silver bullet,” 
said Purvis. “This is just one step, 
one tool in what will have to be a 
very big arsenal.”

Other ideas from the Trump 
administration include regula-
tions affecting Medicare and leg-
islative proposals in Congress. 
With the cost of medicines a top 
concern for voters, Trump and 
lawmakers of both major po-
litical parties want accomplish-
ments they can point to before 
the 2020 elections.

Drugmakers also complained 
that the price reveal will infringe 
on their First Amendment free 
speech rights by forcing them 
to disclose prices. It’s unclear if 
that will prompt a court chal-
lenge, but Azar points out that 
the government has for decades 

required carmakers to post their 
sticker prices on vehicles.

“Prices of automobiles are vast-
ly less important to your health 
and affordability than drugs,” he 
said.

According to the latest govern-
ment figures, the 10 most com-
monly advertised drugs have pric-
es ranging from $488 to $16,938 
per month or for a usual course of 
therapy.

The disclosure requirement will 
not apply to print or radio ads for 
the foreseeable future. It encom-
passes all brand name drugs cov-
ered by Medicare and Medicaid, 
which is nearly all.

In a twist, enforcement of the 
rule will rely on drug compa-
nies suing each other over viola-
tions under a longstanding fed-
eral law that governs unfair trade  
practices.

“There are very large legal 
practices built on pharma com-
panies suing each other,” Azar 
said, calling it a “quite effective  
mechanism.”

Most people count on lower-
cost generic drugs to manage 
their health problems, but the 
advent of highly effective and 
extremely expensive medica-
tions for once-fatal or intractable 
diseases has put consumers on 
edge. Some genetic and cellu-
lar-based treatments can cost 
hundreds of thousands of dol-
lars a year, straining on the bud-
gets of insurers and government 
programs.

A recent poll from the nonpar-
tisan Kaiser Family Foundation 
found that 1 in 3 Americans said 
they haven’t taken medications 
as prescribed because of costs. 
People who take four or more 
medications, those who spend 
$100 a month or more on meds, 
patients in fair to poor health 
and middle-aged adults are 
more likely to report affordability 
problems.

Although most patients do not 
pay the full list prices that will be 
included in ads, experts say those 
are still important. Patient copays 
are often based on list prices. And 
many people who have high-
deductible insurance plans pay 
list prices because their insur-
ance doesn’t start covering until 
patients spend several thousand 
dollars of their own money.

In other economically ad-
vanced countries, governments 
negotiate drug prices to keep 
medications more affordable for 
patients. But the U.S. has held 
back from government-set prices.

Azar, who is leading Trump’s ef-
forts on prescription drugs, is a 
former drug company executive. 
He held senior posts with India-
napolis-based insulin maker Eli 
Lilly and Co. after an earlier stint 
in government service during the 
George W. Bush administration.

The regulations will take effect 
60 days after they’re published in 
the Federal Register.

BY TED CROCKETT
Community Action Agency

In 2010, the U.S. Depart-
ment of Veterans Affairs 
(VA) and the president an-
nounced a federal govern-
ment goal to end veteran 
homelessness.

In response to the an-
nouncement, the Sup-
portive Services for Veteran 
Families (SSVF) program 
began providing a veteran-
focused approach to hous-
ing assistance and services 
in October 2011. Through 
the SSVF Program, the VA 
aims to improve veteran 
families’ housing stabil-
ity. Since inception until 
2016, SSVF and other key 
resources for veteran hous-
ing were able to reduce 
the number of veterans 
experiencing homeless-
ness by 47%.

Community Action 
Agency (CAA) began 
providing SSVF program 
services in 2014. The goal 
of the SSVF program is to 
promote housing stabil-
ity for veterans and their 
families. SSVF is a Housing 
First program that recog-
nizes that stable housing 
is a critical necessity and 
only by obtaining safe and 
stable housing are indi-
viduals able to then focus 
on other barriers. 

Community Action 

Agency will work with the 
client and property owners 
as necessary to finding 
housing that is affordable, 
providing limited financial 
assistance to help with 
housing stability. Once 
stable housing is attained, 
Community Action Agency 
provides case management 
support to help clients 
eliminate any additional 
barriers they may face. 

Addressing those barri-
ers includes working with 
clients to create individu-
alized, achievable goals 
and the actions needed to 
reach them. The goals are 
created for the client to 
be able to maintain self-
sufficiency upon comple-
tion of the SSVF program. 
CAA provides referrals 
connecting clients to ap-
propriate supports such as 
VA services, employment 
services, housing stability 
classes and any other ap-
propriate resources. While 
supportive services are 
provided, participation is 
not required but available 

if chosen. 
In addition, SSVF can 

offer limited financial 
assistance to help with 
barriers to housing stabil-
ity such as child care and 
transportation. We work 
with clients on their budget 
and any other concerns 
they may have about living 
self-sufficiently.

Even with such a huge 
success, the Annual Home-
less Assessment Report of 
2016 states that 8% of the 
U.S. adult population is 
comprised of veterans, yet 
they account for 9% of the 
U.S. homeless adult popu-
lation. There are still many 
veterans struggling and 
experiencing homeless-
ness. Even if you are not 
a veteran, you may know 
one and be able to share 
the information that may 
house them. 

Eligibility for SSVF ser-
vices include: 

■ Be a veteran or a mem-
ber of a family in which 
the head of household, or 
the spouse of the head of 
household, is a veteran.

■ Have a household 
income not exceeding 50% 
of area median income.

■ Be homeless or at im-
minent risk of  

homelessness.
If you are interested in 

SSVF and have any ques-
tions, or if you are a land-
lord that is interested in 
working with SSVF, please 
contact Ted Crockett at 
Community Action Agency, 
517-263-7861 ext. 2232 or 
cellphone at 517-759-0118, 
and by email at tcrockett@
caajlh.org.

Are you a veteran in crisis 
or concerned about one? 
Connect with the Veterans 
Crisis Line to reach caring, 
qualified responders with 
the Department of Veter-
ans Affairs. Many of them 
are veterans themselves. 
The Veterans Crisis Line is 
at 800-273-8255, Press 1.

Ted Crockett is the 
veteran housing advocate 
at the Community Action 
Agency.

For more information or 
to become involved in the 
Lenawee County Con-
tinuum of Care or contact 
chairwoman Elizabeth 
Salerno at Housing Help 
of Lenawee, esalerno@
h2lenawee.org, or vice-
chairman Clint Brugger at 
Community Action Agency, 
cbrugger@caajlh.org.

“When are you going 
to write a book on grand-
parenting?” 
is a question 
asked of me 
by lots of 
folks, most of 
whom — no 
surprise here 
— are grand-
parents.

My stock 
answer: “I 
might, some-
day, that is, 
but right now I’m working 
on some other projects 
that are taking up most of 
my time blah blah blah.”

Don’t get me wrong. 
I’ve thought about a book 
on grandparenting, and I 
may still write one. If I do, 
it may consist of real-life 
horror stories I’ve heard 
from grandparents around 
the USA (and, of course, 
my advice concerning 
each horror). These tales of 
woe aside, many Boom-
ers are less-than thrilled 
with the way many of their 
children are parenting. It 
certainly deserves a book.

So, the bottom line is 
that I’m not going to write 
a “how to be the grandpar-
ent your grandkids want 
you to be (whether they 
know it or not)” book. 
Maybe my wife, Willie, 
will write that one, but not 
me. Besides, that book has 
been written already and I 
don’t think I could improve 
upon it.

Chrys Howard — her 
daughter Korie Robertson 
is the female lead on “Duck 
Dynasty” — has a lot more 
grandkids than she does 
kids, and as we say in the 
South, her grandkids love 
her to death (and the feel-
ing is mutual). Like every-
thing connected with the 
Duck Commander crew, 
Chrys is the real deal and 
so is “Rockstar Grandpar-
ent” (Waterbrook, $15.99).

Written like an intimate 
conversation about Chrys’ 
grandparenting experi-
ence, “RG” is full of real-life 
anecdotes that reveal the 
heart of a grandmother 
who takes her matriarchal 
role in the family seri-

ously. Chrys gives practical 
advice on how to be a fun 
grandparent, yes, but she 
always comes back to her 
main theme: family. She 
reminds us that grand-
parents are the glue that 
holds a family together, an 
especially important role 
in times like these when 
family members are often 
living hundreds of miles 
away from one another.

Chrys also speaks from 
experience about the 
heartaches of death and 
divorce and how to move 
forward when tragedy 
strikes. She shares stories 
about opening her heart 
and home to children 
through adoption, foster 
care and mentoring. She 
communicates the impor-
tance of standing strong 
on principles and being 
the example of right moral 
behavior.

All of this is done using 
songs from the ’60s and 
’70s as jumping-off points 
which Chrys weaves deftly 
into each chapter topic. 
Songs like “The Sounds of 
Silence” (Simon and Gar-
funkle) and “Let it Be” (The 
Beatles) were anthems for 
the ’60s teens who are now 
grandparents. The words 
from these songs will reso-
nate with the reader bring-
ing back fun memories as 
well as themes for optimal 
grandparenting.

Whether you are just 
beginning this journey 
or consider yourself a 
seasoned pro, this book 
will inspire you to either 
“carry on” or “get moving.” 
The influence of grand-
parents in the lives of their 
grandchildren is largely a 
matter of what the grand-
parents choose to make 
of the opportunity to be a 
steady source of wisdom 
and counsel. This book will 
encourage and inspire lots 
of folks my age to make 
the most of an amazing 
opportunity.

Find family psycholo-
gist John Rosemond on his 
websites, johnrosemond.
com and parentguru.com.

AFFILIATIONS: St. Joseph Mercy Hospital  
Ann Arbor, ProMedica Bixby & Herrick Hospitals

LENAWEE ADULT & 
PEDIATRIC MEDICINE

NARINDER 
BATRA, MD  

Internal Medicine & Pediatrics

4539 N. Adrian Highway, 
Adrian, MI 49221

MON–THU: 8:30am–5pm
FRI: 8:30am–1pm

ACCEPTING NEW PATIENTS
Many Insurances Accepted 

including Medicaid 

Call (517) 265-6433
to schedule an appointment

www.doctorbatra.com
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CAA offers housing services for veteransCan’t top this book that 
should be inspiration to 
today’s grandparents
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man Services 
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before a House 
Appropriations 
subcommittee 
on Capitol Hill 
in Washington. 
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